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This research has been done with the aim of identifying factors affecting
brand loyalty in insurance companies affiliated with banks. The statistical
population includes insurance companies affiliated with banks in Tehran,
and the respondent population consists of customers and users of the
services of the aforementioned companies. The research results show that
brand interest has the greatest impact on customer loyalty. Of course,
commitment to the brand and emotional approaches in strategic
relationship marketing are also effective in attracting customer loyalty
directly and indirectly. Among the components of strategic relational
marketing, emotional approaches have had the greatest impact on
customer loyalty. After that, variables such as uniqueness, trust and mental
image have had the greatest impact on customer loyalty. In the meantime,
the "switching cost" variable has not had any significant direct or indirect
effect on improving the level of customer loyalty.
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