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Today, in the business world, senior managers have recognized that
customers are the central core of commercial activities and the success of
organizations and companies depends on the effectiveness of the image
presented to customers of the organization and its products. The
importance of this is doubled when in a strategic industry such as the
insurance industry, with the intensification of competition and the increase
in the number of market participants, the issue of choosing the right brand
name strategy is raised more and more.

The purpose of this research is to identify success factors in the
establishment of brand name management in relation to the customer's
dual reactions. The current research method is practical in terms of purpose
and descriptive-survey in terms of data collection method. The results of
the research, obtained through structural equation modeling, showed that
the relative priority in the constituent elements of brand equity is brand
loyalty, and price is the most important determining factor in the choice of
insurers.
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. Root Mean Square Error of Approximation(RMSEA)
. Structural Equation Modeling (SEM)

. LISREL= Linear Structural Relations

. Spearman Correlation Coefficients
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