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The insurance industry is a part of the service sector, and it
is undoubtedly one of the innovative achievements of human society to compensate for the
consequences of burdensome events. Therefore, this research aims to analyze the components
of social marketing in the insurance industry.

The statistical population includes active experts in social marketing in the insurance
industry, consisting of all experienced managers, experts, and academics in insurance marketing
and experienced managers and experts from verified insurance companies. The purposive
sampling method was used until theoretical saturation is achieved. Finally, 13 people were
selected as the sample. The components of social marketing were identified using qualitative
content analysis of interviews.

Then, the validity of identified components was assessed using the fuzzy Delphi
technique and questionnaires. First, eight main components and 146 subcomponents were
identified based on the results of the content analysis. Then, 113 subcomponents as subordinates
to eight main components of social marketing in the insurance industry were selected using
fuzzy Delphi.

The main components of social marketing in the insurance industry are as
following:
1. Creating new values and ideas: In this component, social marketing is a way of marketing for
insurance applied to create value and innovation. This component is formed by putting together
subcomponents such as value creation and strategies, competitive advantages of insurance
companies, new ideas, and creating and presenting new products.
2. Developing insurance knowledge and insight: This component is built by integrating
subcomponents such as risk management knowledge, complete familiarity with insurance,
developing public insurance knowledge, familiarity with insurance from childhood, etc.
3. Tactfulness and change in awareness toward insurance services: This component is composed
of subcomponents such as revising people tactics and attitude, changing attitudes changing
attitudes toward insurance services attitude toward society’s events, and long-term attitude in
the insurance industry, and changes in attitude toward available insurance services, etc.
4. Creating the sense of need for insurance in people: This component includes subcomponents
such as creating the need in people’s minds, understanding the needs of the insurance
community, designing a product in line with the insurance community’s needs, and identifying
insurance needs of people, etc.
5. Society’s culture: This component is composed of subcomponents such as assessing cultural
and economic conditions of the society, familiarity with society’s culture, insurance culture
building, etc. Society’s culture is an important component that can be directed toward the
acceptance of insurance by social marketing.
6. Customer orientation: This component is composed of subcomponents such as encouraging
customers to a safe lifestyle, providing customers with personalized insurance policies,
creating appropriate groundwork in line with retaining current customers, increasing customer
satisfaction, etc.
7. Paying attention to society: This component is composed of subcomponents such as people’s
financial backing, supporting vulnerable and low-income people, identifying people’s problems,
considering people’s financial ability, etc.
8. Foresight: This component is composed of subcomponents such as stimulating the sense of
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foresight, providence, providing the people’s future welfare, risk transfer, etc.
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- - - - - 0/413 0/466 0/264 0/054 26
0/022- 0/736 0/761 0/204 0/106 0/741 0/757 0/255 0/085 27
0/027- 0/723 0/762 0/239 0/086 0/696 0/757 0/329 0/088 28
0/0025- 0/744 0/778 0/215 0/082 0/742 0/755 0/135 0/084 29
- - - - - 0/411 0/452 0/268 0/105 30

- - - - - 0/416 0/458 0/242 0/074 31
0/0105- 0/716 0/766 0/268 0/068 0/703 0/753 0/268 0/078 32
-0/0047 0/722 0/765 0/224 0/056 0/718 0/758 0/224 0/065 33
0/044- 0/682 0/736 0/265 0/066 0/642 0/685 0/26 0/089 34
0/085- 0/713 0/752 0/234 0/078 0/629 0/685 0/234 0/118 35
0/1085 0/722 0/768 0/265 0/081 0/830 0/581 0/264 0/182 36
0/047 0/787 0/831 0/261 0/085 0/834 0/853 0/261 0/185 37
0/047 0/784 0/832 0/241 0/049 0/831 0/851 0/251 0/171 38
0/019- 0/729 0/861 0/215 0/088 0/810 0/825 0/255 0/196 39
-0/0597 0/824 0/865 0/251 0/087 0/764 0/781 0/254 0/187 40
0/0522 0/727 0/761 0/236 0/084 0/775 0/768 0/155 0/184 41
0/0035- 0/738 0/768 0/215 0/095 0/734 01767 0/215 0/085 42
-0/0062 0/724 0/765 0/248 0/084 0/717 0/761 0/259 0/086 43
0/008 0/718 0/761 0/258 0/088 0/726 0/769 0/258 0/088 44
0/005 0/726 0/769 0/256 0/085 0/731 0/769 0/236 0/085 45

Yy



G o mls O Jsaz aslsl

Py il Jsl i,
o S5 Sk .
() s 155 (o3 Sl e s oeSilee sad 1o e 5l eile
m a B (k) m a B

0/016 0/723 0/769 0/255 0/074 0/739 0/765 0/175 0/074 46
0/026 0/821 0/865 0/251 0/078 0/847 0/866 0/151 0/078 47
0/0185- 0/836 0/876 0/258 0/098 0/817 0/832 0/166 0/108 48
- - - - - 0/360 0/401 0/251 0/088 49
0/0482 0/785 0/832 0/278 0/09 0/833 0/858 0/168 0/069 50
0/026- 0/622 0/667 0/254 0/074 0/596 0/621 0/164 0/064 51
-0/0067 0/712 0/758 0/268 0/087 0/706 0/752 0/258 0/074 52
0/058 0/655 0/685 0/222 0/084 0/708 0/751 0/252 0/082 53
-0/0982 0/809 0/853 0271 0/095 0/711 0/757 0/251 0/074 54
- - - - - 0/498 0/542 0/259 0/085 55
0/046- 0/735 0/798 0/261 0/084 0/704 0/751 0/251 0/078 56
- - - - - 0/407 0/451 0/251 0/078 57
0/053 0/752 0/795 0/235 0/084 0/801 0/851 0/245 0/082 58
0/0942 0/724 0/768 0/251 0/075 0/818 0/858 0/247 0/088 59
- - - - - 0/411 0/451 0/245 0/082 60
0/0805- 0/822 0/861 0/226 0/074 0/743 0/795 0/276 0/066 61
-0/0617 0/762 0/812 0/285 0/078 0/698 0/743 0/245 0/067 62
-0/0417 0/752 0/788 0/241 0/098 0/711 0/758 0/268 0/078 63
- - - - - 0/418 0/458 0/247 0/088 64
0/0085- 0/572 0/796 0/258 0/085 0/744 0/785 0/248 0/085 65
0/0392 0/676 0/715 0/258 0/104 0/715 0/761 0/246 0/065 66
0/0555 0/689 0/736 0/284 0/098 0/745 0/789 0/255 0/079 67
0/0325- 0/763 0/808 0/278 0/099 0/735 0/769 0/251 0/098 68
0/0302- 0/712 0/757 0/252 0/074 0/782 0/725 0/268 0/097 69
- - - - - 0/422 0/495 0/267 0/066 70
-0/0062 0/733 0/771 0/231 0/082 01727 0/776 0/278 0/084 71
0/048- 0/727 0/772 0/251 0/074 0/769 0/722 0/264 0/095 72
0/0092 0/736 0/771 0/215 0/078 0/764 0/787 0/248 0/084 73
0/0527 0/699 0/735 0/241 0/098 0/752 0/788 0/232 0/088 74
0/049 0/697 0/736 0/25 0/069 0/739 0/785 0/25 0/068 75
0/056- 0/803 0/842 0/234 0/078 0/747 0/768 0/234 0/078 76
0/0285- 0/713 0/758 0/265 0/081 0/685 0/732 0/265 0/071 77
0/024- 0/737 0/781 0/261 0/085 0/713 0/757 0/261 0/085 78
0/0562 0/668 0/712 0/252 0/079 0/725 0/768 0/251 0/079 79
0/086- 0/819 0/851 0/215 0/088 0/733 0/765 0/225 0/098 80
0/053- 0/782 0/826 0/251 0/077 0/729 0/773 0/261 0/087 81
0/0042 0/723 0/761 0/236 0/085 01727 0/768 0/246 0/084 82
0/02975 0/721 0/748 0/206 0/095 0/75 0/785 0/235 0/095 83
-0/0095 0/741 0/785 0/258 0/084 0/732 0/778 0/268 0/084 84
0/1355 0/688 0/736 0/26 0/068 0/823 0/871 0/268 0/078 85
- - - - - 0/398 0/433 0/245 0/067 86
0/0562 0/675 0/802 0/234 0/088 0/821 0/872 0/266 0/065 87
0/0587 0/758 0/818 0/265 0/071 0/828 0/876 0/265 0/074 33
0/0772 0/754 0/801 0/261 0/075 0/831 0/875 0/251 0/078 89
-0/0407 0/766 0/812 0/251 0/069 0/825 0/771 0/265 0/084 90
-0/0777 0/812 0/851 0/215 0/098 0/744 0/788 0/261 0/085 91
-0/0545 0/796 0/835 0/231 0/077 0/747 0/785 0/251 0/079 92
0/0412 0/715 0/741 0/236 0/094 0/746 0/781 0/215 0/078 93
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0/0185 0/725 0/748 0/205 0/095 0/739 0/779 0/241 0/081 94
-0/0205 0/741 0/785 0/258 0/084 0/721 0/759 0/236 0/085 95
0/0352 0/795 0/841 0/268 0/087 0/781 0/865 0/205 0/068 96
0/0647 0/751 0/789 0/236 0/085 0/816 0/856 0/258 0/098 97
0/0517 0/771 0/819 0/266 0/074 0/822 0/868 0/268 0/087 98
- - - - - 0/411 0/548 0/268 0/078 99
-0/0807 0/821 0/865 0/251 0/078 0/714 0/779 0/236 0/084 100
-0/007 0/829 0/867 0/248 0/098 0/822 0/865 0/265 0/095 101
0/0177 0/796 0/835 0/231 0/077 0/814 0/856 0/251 0/084 102
0/1025 0/725 0/761 0/236 0/094 0/828 0/868 0/248 0/088 103
- - - - - 0/844 0/485 0/248 0/085 104
- - - - - 0/415 0/461 0/246 0/065 105
- - - - - 0/445 0/489 0/255 0/079 106
0/0127 0/725 0/748 0/205 0/095 0/733 0/779 0/268 0/085 107
-0/0215 0/741 0/785 0/258 0/084 0/72 0/765 0/254 0/074 108
- - - - - 0/431 0/469 0/251 0/098 109
-0/0972 0/815 0/861 0/268 0/087 0/718 0/766 0/268 0/078 110
-0/0895 0/826 0/865 0/231 0/077 0/737 0/768 0/222 0/098 111
0/0355 0/705 0/741 0/236 0/094 0/741 0/779 0/251 0/099 112
0/0995 0/725 0/748 0/205 0/095 0/816 0/855 0/23 0/074 113
0/0996 0/721 0/765 0/258 0/084 0/821 0/856 0/2215 0/082 114
0/0315 0/795 0/841 0/268 0/087 0/827 0/858 0/213 0/09 115
- - - - - 0/382 0/425 0/268 0/097 116
- - - - - 01427 0/476 0/278 0/084 117
- - - - - 0/379 0/422 0/264 0/095 118
- - - - - 0/466 0/487 0/248 0/084 119
- - - - - 0/452 0/488 0/232 0/088 120
- - - - - 0/439 0/485 0/25 0/069 121
- - - - - 0/447 0/468 0/234 0/078 122
- - - - - 0/385 0/432 0/265 0/071 123
- - - - - 0/413 0/457 0/261 0/085 124
- - - - - 0/304 0/321 0/124 0/058 125
- - - - - 0/309 0/327 0/125 0/054 126
0/02112 0/731 0/769 0/236 0/085 0/752 0/779 0/2045 0/098 127
0/0715 0/771 0/819 0/266 0/074 0/842 0/865 0/196 0/106 128
0/02587 0/821 0/865 0/251 0/078 0/847 0/866 0/1875 0/114 129
0/01675 0/837 0/877 0/248 0/088 0/853 0/868 0/179 0/122 130
-0/0795 0/711 0/761 0/266 0/068 0/632 0/631 0/154 0/185 131
-0/0875 0/681 0/732 0/265 0/064 0/594 0/637 0/225 0/054 132
-0/0195 0/748 0/798 0/251 0/052 0/728 0/748 0/141 0/064 133
- - - - - 0/484 0/498 0/141 0/085 134
-0/0105 0/753 0/796 0/248 0/078 0/743 0/766 0/161 0/069 135
0/0145 0722 0/755 0/278 0/067 0/716 0/736 0/165 0/088 136
-0/015 0/613 0/666 0/274 0/064 0/598 0/636 0/231 0/082 137
-0/04675 0/633 0/672 0/248 0/095 0/587 0/637 0/265 0/085 138
0/073 0/721 0/768 0/252 0/064 0/794 0/868 0/365 0/069 139
-0/00675 0/617 0/661 0/251 0/078 0/611 0/661 0/268 0/068 140
-0/0115 0/618 0/662 0/249 0/075 0/0607 0/682 0/368 0/068 141
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-0/0035 0/616 0/665 0/254 0/058 0/612 0/685 0/375 0/085 143
0/00325 0/736 0/761 0/269 0/169 0/739 0/781 0241 0/074 144
- - - - - 0/3455 0/366 0/161 0/079 145
- - - - - 01272 0/315 0/265 0/088 146

Jelos 5 5o g osls (s 5laex Joimo Jol ooinss

» )Jola 9 Js}.m.c °"\';“W:’.9'.’ r:jo °"\':'-*“€.5’. ! 00gs LQUT
69105 9 Jolpe adS g oog Wosls Jlos 5 (55l
odiungi ol ails oyl g kA aliy g Gudow Lol

slasle & las osls (5 5518,5 9 Jolows (09, 2 eyl 5 oo

sob |)uckw14@)053m905@uw51
ol gt pgasdl o enled oo AT 5 pad Woged
ployd Glulil)l5 5 (18 5 2,5 50 (0,81, 5 ol ) e

olay allie oyl jLlassl 090 j0 a5 Wylo oo pdlel B aunn gl

E8 p Jolis B Slegsgo oyl 1 ogdle 0,lai 59> g xdlin

Jls,l g Ll daosls Jaz o)lidyegm AT cols, o oo
Lol 0ads Sley Bareg g bawgs ;S 5 dure

e cou alie ol 20210 (Wediwsy ol oS
wolawl &5l>| Creative Commons Attribution 4.0 _LJl-.0
Lot ABL ails; ;2 )01, 2355 5 @95 (bl (5 lI5 ST
Slyeds S5 4 byie CC jomme a4 (o yiwd 385 8558 )0 @
W65 50 715 )55 S jemme sl 4y IV ol o Allie (59, 0 Jlei
5 edb pbal 5l el plo b Slelal 5 alis pygbas 5 &l i
Slae!l bl jo asyl Ko g ol jezme oyl jo Wb dllde oyl
las 7,0 pae Ojge )0 il ool asin 6,508 Jl 4 dllis
s37e S8l a4 pile odin g (398 j9oe 5l 1,8 Bolial by g 495 e
b oo SB[zl 1 (6l paseus 5>

% seade (ols 13 oo LS 5l adlie cplips e )3 den
(laow dsol> slals S0 w3 ad jo Lo obul yeoren
wlolis (glaon asel> lojls b Ll jpp Jgaxe >0
2,8 (B Cawl ol | 0,8 5 poye Slhewm lajls
=2 sbadlie (alb)lF pa LSl s adlie (nl sl
L o olal el golaidl 3 Sind Lyls ow)yn wsbe
ol 00l LSS 0 0l 5 e (Gl 8 cdrels K8
bug oS Cunl goge adlie 50 dssls Sim 3 ulul ol
oo 1) S Glgi o0 dony S o (sloizl L1k
S5l e (Pl Bgm dem Andy S
o (S5 Sew & by Bgis wiile o8 slaadlse
ceolin (65l s gy 4y ol pated sladslidaey &)
Grie gaelals, GhlBl(led Glyiie Lis g 0
sloadlie 5l tassl> @ azgr (Vs ool LSS 0
el L3151 calem oo Jlo ity (ymen 08
By csel> 10 00 OMSe (plulid caxels weljo0S g
el oal JSiS 0l g axel> jo o8l Il Ses 8 S
2 szl bk adlie 3T alie al i SKioans] (A
Sl Jols e b sloailyn 3ol 1 45 cand Any Conio
poye (Sl oy el ast el (g Kosnl e o5
Sy30 ol 30 el ot LSS 0y g S, JUii] cdnol>
o> izl QLlL a5 wsg witee (Baisdaslas b
oSBT eGasb cnl 5l g Wil gy ooy 0 1 5 5%00s]
10 de 2 >

154 oo Slpiian el Cawds i Lelul

Ol 3l esplenl laaSd a4 o3 il S @ axgi L
=Ll ol o (g Bl sl e ol 5 laass
Gkl assle a0 dan uils 518 008 colaiul de
Py, amslr (555 50 st oLy b lees (5155 5
4 5k e dbml gleKin 3 cgluolazel 5 b 5l ae
Lociad Sllugi g p)55 4 a2 b 5,800 5 ann

Y



3 P9 oy 4 axg b den asliiwghy 4 oL
loos Bb Bk o o piiie slaaids

Abedi, E.; Jamallo, F., (2017). Investigating factors af-
fecting corporate brand identity and its influence
on Alborz insurance brand employees’ performance
and satisfaction (Case study: Tehran province’s em-
ployees). J. Bus. Manage., 9(3): 617-640 (23 Pages).
[In Persian]

Alshaikh, M.; Maynard, S.B.; Ahmad, A., (2021). Apply-
ing social marketing to evaluate current security ed-
ucation training and awareness programs in organi-
sations. Comput. Secur., 100(C): 102090.

Amarasinghe, H.; Warnakulasuriya, S.; Johnson, N.W.,
(2021). Evaluation of a social marketing campaign
for the early detection of oral potentially malignant
disorders and oral cancer: Sri Lankan experience. J.
Oral Biol. Craniofacial Res., 11(2): 204-208 (4 Pag-
es).

Antric, T.; McKie, D.; Toledano, M., (2019). Soul search-
ing: Public relations, reputation and social market-
ing in an age of interdisciplinarity. Public Relat. Rev.,
45(5): 101827.

Blair Stevens, T.; Cork, S., (2008). “Who wants to eatin a
toilet?” A social marketing approach to breast-feed-
ing in public places and at work: Terry Blair-Ste-
vens and Sarah Cork outline the findings of a social
marketing project designed to ensure that policies,
practices and facilities support breast-feeding in
public and at work. J. Fam. Healthcare, 18(5): 167-
171 (4 Pages).

Borden, D.S.; Mahamane, S., (2020). Social marketing
and outdoor recreational advocacy groups: Lessons
from a rock climbing campaign. J. Outdoor Recreat
Tourism, 29(4): 100262.

Burchell, K.; Rettie, R.; Patel, K., (2013). Marketing so-
cial norms: Social marketing and the “social norm
approach. J. Consum Behav., 12(1): 1-9 (8 Pages).

Chandy, K.T.; Balakrishman, T.R.; Kantawalla, J.M.; Mo-
han, K.; Sen, N.P.; Gupta, S.S.; Srivastva, S., (1965).
Proposals for family planning promotion: A market-
ing plan. Stud. Fam. Plann., 1(6): 7-12 (5 Pages).

Cheng, C.H.; Lin, Y., (2002). Evaluating the best main
battle tank using fuzzy decision theory with linguis-
tic criteria evaluation. Eur J. oper. Res., 142(1): 174-
186 (12 Pages).

Cheng, H.; Kotler, P.; Lee, N., (Eds.), (2011). Social mar-
keting for public health: Global trends and success
stories. Jones and Bartlett Learning.

Cheung, M.L.; Pires, G.D.; Rosenberger Ill, P.J.; Leung,
W.K.; Ting, H., (2021). Investigating the role of so-

Y ¥

Creative Commons ol 5900 sanlice jslaieay
00,5 ax>l o pj w0l @ Attribution 4.0
http://creativecommons.org/licenses/by/4.0

cial media marketing on value co-creation and en-
gagement: An empirical study in China and Hong
Kong. Australas. Mark. J., 29(2): 118-131 (13 Pages).

Cravens, D.W.; Piercy, N.F, (2012). Strategic marketing,
research methods. 10th Edition, New York: Mc-
Graw-Hill Irwin.

Creswell, J.W., (2006). Qualitative inquiry and research
design: Choosing among five traditions. Sage, Thou-
sand Oaks: CA.

Danaeifard, H.; Alvani, S.M.; Azar, A., (2016). Qualita-
tive research methodology in management: A com-
prehensive approach: Eshraghi publication, Fourth
edition.

Dann, S., (2010). Redefining social marketing with con-
temporary commercial marketing definitions. J. Bus.
Res., 63(2): 147-153 (6 Pages).

Deh Yadegari, S.; Jahangard, A., (2017), Social market-
ing in Iran health insurance organization, 4th Inter-
national symposium on management Sciences, Teh-
ran, Iran. [In Persian]

Delafrooz, N., Farokhbakht Foomani, A.; khosravi, M.R.,
(2017). Specifying the social media usage among
insurance companies, agents and clients (insured)’
interactions (Case study: Iran insurance Co.). J. Bus.
Manage., 9(2): 271-294 (23 Pages). [In Persian]

Dibb, S.; Carrigan, M., (2013). Social marketing trans-
formed: Kotler, Polonsky and Hastings reflect on so-
cial marketing in a period of social change. Eur. J.
Mark., 47(9): 1376-1398 (22 Pages).

Donovan, R.J.; Henley, N., (2003). Social marketing:
Principles and practice. Melbourne: IP communica-
tions.

Duffy, S.; Van Esch, P.; Yousef, M., (2020). Increasing
parental leave uptake: A systems social marketing
approach. Australas. Mark. J., 28(2): 110-118 (8
Pages).

Dwivedi, Y.K.; Ismagilova, E.; Hughes, D.L.; Carlson, J.;
Filieri, R.; Jacobson, J., ...; Wang, Y., (2021). Setting
the future of digital and social media marketing re-
search: Perspectives and research propositions. Int.
J. Inf. Manage., 59(C): 102168.

Esmaeilpour, R.; Ghasem Nezhad, M., (2018). Develop-
ing a social marketing for insurance companies. J.
Bus. Manage., 10(1): 31-48 (17 Pages). [In Persian]

French, J.; Gordon, R., (2019). Strategic social market-
ing: For behaviour and social change. London: SAGE
Publications.

Kalantari, A.; Jafari, M.; Dehanouyeh, R., (2014). Deter-


http://creativecommons.org/licenses/by/4.0/
https://jibm.ut.ac.ir/article_63845.html
https://jibm.ut.ac.ir/article_63845.html
https://jibm.ut.ac.ir/article_63845.html
https://jibm.ut.ac.ir/article_63845.html
https://jibm.ut.ac.ir/article_63845.html
https://jibm.ut.ac.ir/article_63845.html
https://www.sciencedirect.com/science/article/abs/pii/S0167404820303631
https://www.sciencedirect.com/science/article/abs/pii/S0167404820303631
https://www.sciencedirect.com/science/article/abs/pii/S0167404820303631
https://www.sciencedirect.com/science/article/abs/pii/S0167404820303631
https://www.sciencedirect.com/science/article/abs/pii/S2212426821000130
https://www.sciencedirect.com/science/article/abs/pii/S2212426821000130
https://www.sciencedirect.com/science/article/abs/pii/S2212426821000130
https://www.sciencedirect.com/science/article/abs/pii/S2212426821000130
https://www.sciencedirect.com/science/article/abs/pii/S2212426821000130
https://www.sciencedirect.com/science/article/abs/pii/S2212426821000130
https://www.sciencedirect.com/science/article/abs/pii/S0363811119300190
https://www.sciencedirect.com/science/article/abs/pii/S0363811119300190
https://www.sciencedirect.com/science/article/abs/pii/S0363811119300190
https://www.sciencedirect.com/science/article/abs/pii/S0363811119300190
https://www.researchgate.net/publication/23440691_Who_wants_to_eat_in_a_toilet_A_social_marketing_approach_to_breast-feeding_in_public_places_and_at_work
https://www.researchgate.net/publication/23440691_Who_wants_to_eat_in_a_toilet_A_social_marketing_approach_to_breast-feeding_in_public_places_and_at_work
https://www.researchgate.net/publication/23440691_Who_wants_to_eat_in_a_toilet_A_social_marketing_approach_to_breast-feeding_in_public_places_and_at_work
https://www.researchgate.net/publication/23440691_Who_wants_to_eat_in_a_toilet_A_social_marketing_approach_to_breast-feeding_in_public_places_and_at_work
https://www.researchgate.net/publication/23440691_Who_wants_to_eat_in_a_toilet_A_social_marketing_approach_to_breast-feeding_in_public_places_and_at_work
https://www.researchgate.net/publication/23440691_Who_wants_to_eat_in_a_toilet_A_social_marketing_approach_to_breast-feeding_in_public_places_and_at_work
https://www.researchgate.net/publication/23440691_Who_wants_to_eat_in_a_toilet_A_social_marketing_approach_to_breast-feeding_in_public_places_and_at_work
https://www.researchgate.net/publication/23440691_Who_wants_to_eat_in_a_toilet_A_social_marketing_approach_to_breast-feeding_in_public_places_and_at_work
https://www.sciencedirect.com/science/article/abs/pii/S2213078019300738
https://www.sciencedirect.com/science/article/abs/pii/S2213078019300738
https://www.sciencedirect.com/science/article/abs/pii/S2213078019300738
https://www.sciencedirect.com/science/article/abs/pii/S2213078019300738
https://onlinelibrary.wiley.com/doi/abs/10.1002/cb.1395
https://onlinelibrary.wiley.com/doi/abs/10.1002/cb.1395
https://onlinelibrary.wiley.com/doi/abs/10.1002/cb.1395
https://www.jstor.org/stable/1965240
https://www.jstor.org/stable/1965240
https://www.jstor.org/stable/1965240
https://www.jstor.org/stable/1965240
https://www.sciencedirect.com/science/article/abs/pii/S0377221701002806
https://www.sciencedirect.com/science/article/abs/pii/S0377221701002806
https://www.sciencedirect.com/science/article/abs/pii/S0377221701002806
https://www.sciencedirect.com/science/article/abs/pii/S0377221701002806
https://journals.sagepub.com/doi/abs/10.1016/j.ausmj.2020.03.006
https://journals.sagepub.com/doi/abs/10.1016/j.ausmj.2020.03.006
https://journals.sagepub.com/doi/abs/10.1016/j.ausmj.2020.03.006
https://journals.sagepub.com/doi/abs/10.1016/j.ausmj.2020.03.006
https://journals.sagepub.com/doi/abs/10.1016/j.ausmj.2020.03.006
https://www.amazon.com/Strategic-Marketing-Cravens-published-McGraw-Hill/dp/B00E31I02W
https://www.amazon.com/Strategic-Marketing-Cravens-published-McGraw-Hill/dp/B00E31I02W
https://www.amazon.com/Strategic-Marketing-Cravens-published-McGraw-Hill/dp/B00E31I02W
https://www.amazon.com/Qualitative-Inquiry-Research-Design-Approaches/dp/1412916070/ref=sr_1_2?crid=1WZNTVAJ0DOMA&keywords=Qualitative+inquiry+and+research+design%3A+Choosing+among+five+traditions.+Sage%2C+Thousand+Oaks%2C+CA.&qid=1694273314&s=books&sprefix=qualitative+inquiry+and+research+design+choosing+among+five+traditions.+sage%2C+thousand+oaks%2C+ca.%2Cstripbooks-intl-ship%2C460&sr=1-2
https://www.amazon.com/Qualitative-Inquiry-Research-Design-Approaches/dp/1412916070/ref=sr_1_2?crid=1WZNTVAJ0DOMA&keywords=Qualitative+inquiry+and+research+design%3A+Choosing+among+five+traditions.+Sage%2C+Thousand+Oaks%2C+CA.&qid=1694273314&s=books&sprefix=qualitative+inquiry+and+research+design+choosing+among+five+traditions.+sage%2C+thousand+oaks%2C+ca.%2Cstripbooks-intl-ship%2C460&sr=1-2
https://www.amazon.com/Qualitative-Inquiry-Research-Design-Approaches/dp/1412916070/ref=sr_1_2?crid=1WZNTVAJ0DOMA&keywords=Qualitative+inquiry+and+research+design%3A+Choosing+among+five+traditions.+Sage%2C+Thousand+Oaks%2C+CA.&qid=1694273314&s=books&sprefix=qualitative+inquiry+and+research+design+choosing+among+five+traditions.+sage%2C+thousand+oaks%2C+ca.%2Cstripbooks-intl-ship%2C460&sr=1-2
https://www.gisoom.com/book/11336537/%DA%A9%D8%AA%D8%A7%D8%A8-%D8%B1%D9%88%D8%B4-%D8%B4%D9%86%D8%A7%D8%B3%DB%8C-%D9%BE%DA%98%D9%88%D9%87%D8%B4-%DA%A9%D9%85%DB%8C-%D8%AF%D8%B1-%D9%85%D8%AF%DB%8C%D8%B1%DB%8C%D8%AA-%D8%B1%D9%88%DB%8C%DA%A9%D8%B1%D8%AF%DB%8C-%D8%AC%D8%A7%D9%85%D8%B9/
https://www.gisoom.com/book/11336537/%DA%A9%D8%AA%D8%A7%D8%A8-%D8%B1%D9%88%D8%B4-%D8%B4%D9%86%D8%A7%D8%B3%DB%8C-%D9%BE%DA%98%D9%88%D9%87%D8%B4-%DA%A9%D9%85%DB%8C-%D8%AF%D8%B1-%D9%85%D8%AF%DB%8C%D8%B1%DB%8C%D8%AA-%D8%B1%D9%88%DB%8C%DA%A9%D8%B1%D8%AF%DB%8C-%D8%AC%D8%A7%D9%85%D8%B9/
https://www.gisoom.com/book/11336537/%DA%A9%D8%AA%D8%A7%D8%A8-%D8%B1%D9%88%D8%B4-%D8%B4%D9%86%D8%A7%D8%B3%DB%8C-%D9%BE%DA%98%D9%88%D9%87%D8%B4-%DA%A9%D9%85%DB%8C-%D8%AF%D8%B1-%D9%85%D8%AF%DB%8C%D8%B1%DB%8C%D8%AA-%D8%B1%D9%88%DB%8C%DA%A9%D8%B1%D8%AF%DB%8C-%D8%AC%D8%A7%D9%85%D8%B9/
https://www.gisoom.com/book/11336537/%DA%A9%D8%AA%D8%A7%D8%A8-%D8%B1%D9%88%D8%B4-%D8%B4%D9%86%D8%A7%D8%B3%DB%8C-%D9%BE%DA%98%D9%88%D9%87%D8%B4-%DA%A9%D9%85%DB%8C-%D8%AF%D8%B1-%D9%85%D8%AF%DB%8C%D8%B1%DB%8C%D8%AA-%D8%B1%D9%88%DB%8C%DA%A9%D8%B1%D8%AF%DB%8C-%D8%AC%D8%A7%D9%85%D8%B9/
https://www.sciencedirect.com/science/article/abs/pii/S0148296309000319
https://www.sciencedirect.com/science/article/abs/pii/S0148296309000319
https://www.sciencedirect.com/science/article/abs/pii/S0148296309000319
https://civilica.com/doc/802149/
https://civilica.com/doc/802149/
https://civilica.com/doc/802149/
https://civilica.com/doc/802149/
https://jibm.ut.ac.ir/article_60341.html
https://jibm.ut.ac.ir/article_60341.html
https://jibm.ut.ac.ir/article_60341.html
https://jibm.ut.ac.ir/article_60341.html
https://jibm.ut.ac.ir/article_60341.html
https://www.emerald.com/insight/content/doi/10.1108/EJM-05-2013-0248/full/html
https://www.emerald.com/insight/content/doi/10.1108/EJM-05-2013-0248/full/html
https://www.emerald.com/insight/content/doi/10.1108/EJM-05-2013-0248/full/html
https://www.emerald.com/insight/content/doi/10.1108/EJM-05-2013-0248/full/html
https://citeseerx.ist.psu.edu/document?repid=rep1&type=pdf&doi=3b8bb7b7ec230472943e6ab9c9b1f21ac673e6d1
https://citeseerx.ist.psu.edu/document?repid=rep1&type=pdf&doi=3b8bb7b7ec230472943e6ab9c9b1f21ac673e6d1
https://citeseerx.ist.psu.edu/document?repid=rep1&type=pdf&doi=3b8bb7b7ec230472943e6ab9c9b1f21ac673e6d1
https://www.sciencedirect.com/science/article/abs/pii/S1441358220300070
https://www.sciencedirect.com/science/article/abs/pii/S1441358220300070
https://www.sciencedirect.com/science/article/abs/pii/S1441358220300070
https://www.sciencedirect.com/science/article/abs/pii/S1441358220300070
https://www.sciencedirect.com/science/article/pii/S0268401220308082
https://www.sciencedirect.com/science/article/pii/S0268401220308082
https://www.sciencedirect.com/science/article/pii/S0268401220308082
https://www.sciencedirect.com/science/article/pii/S0268401220308082
https://www.sciencedirect.com/science/article/pii/S0268401220308082
https://jibm.ut.ac.ir/article_65786.html?lang=en
https://jibm.ut.ac.ir/article_65786.html?lang=en
https://jibm.ut.ac.ir/article_65786.html?lang=en
https://research.kmu.ac.ir/webdocument/load.action?webdocument_code=1000&masterCode=940017

mining the challenges of establishing strategic pur-
chasing in Iran health insurance organization and
providing a solution. Research project, Kerman uni-
versity of medical sciences, (129 pages). [In Persian]

Kemper, J.A.; Ballantine, PW., (2017). Socio-technical
transitions and institutional change: Addressing
obesity through macro-social marketing. J. Macro-
marketing, 37(4): 381-392 (11 Pages).

Khanlari, A.; Doaei Oskoei, M.A., (2015). Effective fac-
tors on reacquiring lost customers in insurance
company. J. Bus. Manage., 7(2): 407-426 (19 Pages).

[In Persian]

Khorshidi, G.; Moghadami, S., (2003). Ex-
plain the concept of  social market-
ing. Bus. J., 7(28): 141-163 (22 Pages). [In
Persian]

Kiemasi, M.; Shirkavand, S.; Golrokh, A., (2014). Iden-
tification and classification of the critical success
factors (CSFs) of bancassurance implementation in
Iran. J. Bus. Manage., 6(4): 867-887 (20 Pages). [In
Persian]

Kotler, P.; Armstrong, G., (2010). Principles of market-
ing. Pearson Education India.

Kotler, P.; Kartajaya, H.; Setiawan, I., (2016). Marketing
4.0: Moving from Traditional to Digital. Hoboken,
NJ: John Wiley and Sons.

Lee, N.R.; Kotler, P., (2016). Social marketing: Changing
Behaviors for Good. Thousand Oaks, CA: SAGE.

Lee, N.R.; Kotler, P., (2011). Social marketing: Influenc-
ing behaviors for good (4th ed.). Thousand Oaks,
CA: SAGE.

Lefebvre, R.C., (2013). Social marketing and social
change: Strategies and tools for improving health,
well-being, and the environment. John Wiley and
Sons.

Markey, K.; Tilki, M.; Taylor, G., (2020). Practicalities in
doctorate research of using grounded theory meth-
odology in understanding nurses’ behaviours when
caring for culturally diverse patients. Nurse Educ.
Prac., 44 (7): 102751.

McKenzie Mohr, D.; Schultz, PW., (2014). Choosing ef-
fective behavior change tools. Social Mark., 20(1):
35-46 (11 Pages).

Motarjem, K.; Niakan, L., (2020). Measuring and eval-
uating the satisfaction of life insurance custom-
ers. Iran. J. Insur. Res., 10(1): 87-119 (32 Pages). [In
Persian]

Mohammadi, N.; Rafiefar, S., (2005). Comprehensive
curriculum of health education (familiarity with
practical concepts). Department of Communication
and Health Education: Tehran University of Medical
Sciences and Health Services. [In Persian]

Meskinnavaz, S.; Ghorbani, M.; Nilipour Tabatabaei,
S.; Niroomand, H., (2017). Model of empowering

sales managers in the insurance industry: A study
in insurance sales agencies in Razavi Khorasan Prov-
ince. Iran. J. Insur. Res., 6(2): 21-40 (19 Pages). [In
Persian]

Neiger, B.L.; Thackeray, R., (2002). Application of the
SMART Model in two successful social marketing
projects. Am. J. Health Educ., 33(5): 301-303 (2 Pag-
es).

Rezaee, M.; Rahnama, F.; Saeednia, H.; Alipour Dar-
vish, Z., (2020). Paradigm model of brand value cre-
ation in insurance industry with focus on life insur-
ance: A “grounded theory approach”. Iran. J. Insur.
Res., 9(3): 9-36 (27 Pages). [In Persian]

Schuster, L.; Kubacki, K.; Rundle-Thiele, S., (2016). Com-
munity-based social marketing: Effects on social
norms. J. Social Mark., 6(2): 193-210 (17 Pages).

Sehhat, S.; Bajmalooye Rostami, H.; Kashkuli, M.,
(2012). The effects of marketing mix elements of
karafarin insurance company on customer-based
brand equity. J. Bus. Manage., 4(2): 71-90 (19 Pag-
es). [In Persian]

Shams, M.; Rashidian, A., (2006). Social marketing: Its
application and benefits in continuing medical edu-
cation. J. Med. Educ. Stud. Dev. Center, 3(1): 58-68
(10 Pages). [In Persian]

Smith, B., (2012). American politics and social market-
ing: A candid conversation with Philip Kotler and Bill
Novelli. Social Mark., 18(1): 3-8 (5 Pages).

Soleimani, N.; Albadavi, A.; Aghdasi, M.; Ostadi, B.,
(2017). Evaluating the relationship between qua-
druple concept of CLV and triple organization values
in insurance companies. J. Bus. Manage., 9(3): 527-
550 (23 Pages). [In Persian]

Tatary, E.; Ehsani, M.; Kuzechian, H.; Norouzi Seyed Hos-
ini, R., (2019). Design the Optimal Requirements for
the Implementation of Social Marketing in Recre-
ational Sports in Iran. Sport Manage. Stud., 11(53):
33-58 (25 Pages). [In Persian]

Tkaczynski, A.; Rundle-Thiele, S.; Truong, V.D., (2020).
Influencing tourists’ pro-environmental behaviours:
A social marketing application. Tourism Manage.
Perspect., 36(3): 100740.

Truong, V.D.; Saunders, S.G.; Dong, X.D., (2018). Sys-
tems social marketing: A critical appraisal. J. Social
Marke., 9(2): 180-203 (23 Pages).

Vadie Nowghabi, A.; Aghazade, H.; Haghighi, M., (2015).
Identifying effective methods in sales promotion of
liability insurance in Iran insurance company. J. Bus.
Manage., 7(2): 501-513 (12 Pages). [In Persian]

Van Esch, P., (2017). Social Marketing: A Rough Guide.
Marketing Science Press: Philadelphia.

Van Esch, P.; Tsartsidze, D.; van Esch, L.J., (2014). Mass
media social marketing campaigns: A practitioner’s
perspective. Int. J. Mark. Stud., 6(5): 40-51 (11 Pages).

AR


https://research.kmu.ac.ir/webdocument/load.action?webdocument_code=1000&masterCode=940017
https://research.kmu.ac.ir/webdocument/load.action?webdocument_code=1000&masterCode=940017
https://research.kmu.ac.ir/webdocument/load.action?webdocument_code=1000&masterCode=940017
https://research.kmu.ac.ir/webdocument/load.action?webdocument_code=1000&masterCode=940017
https://journals.sagepub.com/doi/abs/10.1177/0276146717715746
https://journals.sagepub.com/doi/abs/10.1177/0276146717715746
https://journals.sagepub.com/doi/abs/10.1177/0276146717715746
https://journals.sagepub.com/doi/abs/10.1177/0276146717715746
https://jibm.ut.ac.ir/article_52322.html?lang=en
https://jibm.ut.ac.ir/article_52322.html?lang=en
https://jibm.ut.ac.ir/article_52322.html?lang=en
https://jibm.ut.ac.ir/article_52322.html?lang=en
https://www.sid.ir/paper/417456/fa
https://www.sid.ir/paper/417456/fa
https://www.sid.ir/paper/417456/fa
https://www.sid.ir/paper/417456/fa
https://jibm.ut.ac.ir/article_50738.html
https://jibm.ut.ac.ir/article_50738.html
https://jibm.ut.ac.ir/article_50738.html
https://jibm.ut.ac.ir/article_50738.html
https://jibm.ut.ac.ir/article_50738.html
https://www.amazon.com/Principles-Marketing-RENTAL-Philip-Kotler-dp-0135766591/dp/0135766591/ref=dp_ob_image_bk
https://www.amazon.com/Principles-Marketing-RENTAL-Philip-Kotler-dp-0135766591/dp/0135766591/ref=dp_ob_image_bk
https://www.wiley.com/en-us/Marketing+4+0%3A+Moving+from+Traditional+to+Digital-p-9781119341208
https://www.wiley.com/en-us/Marketing+4+0%3A+Moving+from+Traditional+to+Digital-p-9781119341208
https://www.wiley.com/en-us/Marketing+4+0%3A+Moving+from+Traditional+to+Digital-p-9781119341208
https://www.amazon.com/Social-Marketing-Changing-Behaviors-Good/dp/1452292140
https://www.amazon.com/Social-Marketing-Changing-Behaviors-Good/dp/1452292140
https://books.google.com/books/about/Social_Marketing.html?id=NCoCYp-ZcR8C
https://books.google.com/books/about/Social_Marketing.html?id=NCoCYp-ZcR8C
https://books.google.com/books/about/Social_Marketing.html?id=NCoCYp-ZcR8C
https://www.sciencedirect.com/science/article/abs/pii/S1471595318304256
https://www.sciencedirect.com/science/article/abs/pii/S1471595318304256
https://www.sciencedirect.com/science/article/abs/pii/S1471595318304256
https://www.sciencedirect.com/science/article/abs/pii/S1471595318304256
https://www.sciencedirect.com/science/article/abs/pii/S1471595318304256
https://journals.sagepub.com/doi/abs/10.1177/1524500413519257
https://journals.sagepub.com/doi/abs/10.1177/1524500413519257
https://journals.sagepub.com/doi/abs/10.1177/1524500413519257
https://ijir.irc.ac.ir/article_131737.html
https://ijir.irc.ac.ir/article_131737.html
https://ijir.irc.ac.ir/article_131737.html
https://ijir.irc.ac.ir/article_131737.html
https://lib.kmu.ac.ir/site/catalogue/40428
https://lib.kmu.ac.ir/site/catalogue/40428
https://lib.kmu.ac.ir/site/catalogue/40428
https://lib.kmu.ac.ir/site/catalogue/40428
https://lib.kmu.ac.ir/site/catalogue/40428
https://ijir.irc.ac.ir/article_50491.html?lang=en
https://ijir.irc.ac.ir/article_50491.html?lang=en
https://ijir.irc.ac.ir/article_50491.html?lang=en
https://ijir.irc.ac.ir/article_50491.html?lang=en
https://ijir.irc.ac.ir/article_50491.html?lang=en
https://ijir.irc.ac.ir/article_50491.html?lang=en
https://www.tandfonline.com/doi/abs/10.1080/19325037.2002.10604747
https://www.tandfonline.com/doi/abs/10.1080/19325037.2002.10604747
https://www.tandfonline.com/doi/abs/10.1080/19325037.2002.10604747
https://www.tandfonline.com/doi/abs/10.1080/19325037.2002.10604747
https://ijir.irc.ac.ir/article_108528.html
https://ijir.irc.ac.ir/article_108528.html
https://ijir.irc.ac.ir/article_108528.html
https://ijir.irc.ac.ir/article_108528.html
https://ijir.irc.ac.ir/article_108528.html
https://www.emerald.com/insight/content/doi/10.1108/JSOCM-06-2015-0036/full/html
https://www.emerald.com/insight/content/doi/10.1108/JSOCM-06-2015-0036/full/html
https://www.emerald.com/insight/content/doi/10.1108/JSOCM-06-2015-0036/full/html
https://jibm.ut.ac.ir/article_29184.html
https://jibm.ut.ac.ir/article_29184.html
https://jibm.ut.ac.ir/article_29184.html
https://jibm.ut.ac.ir/article_29184.html
https://jibm.ut.ac.ir/article_29184.html
https://www.semanticscholar.org/paper/%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D8%A7%D8%AC%D8%AA%D9%85%D8%A7%D8%B9%DB%8C%3A-%DA%A9%D8%A7%D8%B1%D8%A8%D8%B1%D8%AF-%D9%88-%D9%85%D8%B2%DB%8C%D8%AA-%D8%A7%D8%B3%D8%AA%D9%81%D8%A7%D8%AF%D9%87-%D8%A7%D8%B2-%D8%A2%D9%86-%D8%AF%D8%B1-%D8%B4%D9%85%D8%B3-%D8%B1%D8%B4%DB%8C%D8%AF%DB%8C%D8%A7%D9%86/74804c105331726f0b6b07eaf55e76ca96f22055
https://www.semanticscholar.org/paper/%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D8%A7%D8%AC%D8%AA%D9%85%D8%A7%D8%B9%DB%8C%3A-%DA%A9%D8%A7%D8%B1%D8%A8%D8%B1%D8%AF-%D9%88-%D9%85%D8%B2%DB%8C%D8%AA-%D8%A7%D8%B3%D8%AA%D9%81%D8%A7%D8%AF%D9%87-%D8%A7%D8%B2-%D8%A2%D9%86-%D8%AF%D8%B1-%D8%B4%D9%85%D8%B3-%D8%B1%D8%B4%DB%8C%D8%AF%DB%8C%D8%A7%D9%86/74804c105331726f0b6b07eaf55e76ca96f22055
https://www.semanticscholar.org/paper/%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D8%A7%D8%AC%D8%AA%D9%85%D8%A7%D8%B9%DB%8C%3A-%DA%A9%D8%A7%D8%B1%D8%A8%D8%B1%D8%AF-%D9%88-%D9%85%D8%B2%DB%8C%D8%AA-%D8%A7%D8%B3%D8%AA%D9%81%D8%A7%D8%AF%D9%87-%D8%A7%D8%B2-%D8%A2%D9%86-%D8%AF%D8%B1-%D8%B4%D9%85%D8%B3-%D8%B1%D8%B4%DB%8C%D8%AF%DB%8C%D8%A7%D9%86/74804c105331726f0b6b07eaf55e76ca96f22055
https://www.semanticscholar.org/paper/%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C-%D8%A7%D8%AC%D8%AA%D9%85%D8%A7%D8%B9%DB%8C%3A-%DA%A9%D8%A7%D8%B1%D8%A8%D8%B1%D8%AF-%D9%88-%D9%85%D8%B2%DB%8C%D8%AA-%D8%A7%D8%B3%D8%AA%D9%81%D8%A7%D8%AF%D9%87-%D8%A7%D8%B2-%D8%A2%D9%86-%D8%AF%D8%B1-%D8%B4%D9%85%D8%B3-%D8%B1%D8%B4%DB%8C%D8%AF%DB%8C%D8%A7%D9%86/74804c105331726f0b6b07eaf55e76ca96f22055
https://journals.sagepub.com/doi/abs/10.1177/1524500412442328?journalCode=smqa
https://journals.sagepub.com/doi/abs/10.1177/1524500412442328?journalCode=smqa
https://journals.sagepub.com/doi/abs/10.1177/1524500412442328?journalCode=smqa
https://jibm.ut.ac.ir/article_63842.html?lang=en
https://jibm.ut.ac.ir/article_63842.html?lang=en
https://jibm.ut.ac.ir/article_63842.html?lang=en
https://jibm.ut.ac.ir/article_63842.html?lang=en
https://jibm.ut.ac.ir/article_63842.html?lang=en
https://smrj.ssrc.ac.ir/article_1405.html?lang=en
https://smrj.ssrc.ac.ir/article_1405.html?lang=en
https://smrj.ssrc.ac.ir/article_1405.html?lang=en
https://smrj.ssrc.ac.ir/article_1405.html?lang=en
https://smrj.ssrc.ac.ir/article_1405.html?lang=en
https://www.sciencedirect.com/science/article/abs/pii/S2211973620301070
https://www.sciencedirect.com/science/article/abs/pii/S2211973620301070
https://www.sciencedirect.com/science/article/abs/pii/S2211973620301070
https://www.sciencedirect.com/science/article/abs/pii/S2211973620301070
https://www.emerald.com/insight/content/doi/10.1108/JSOCM-06-2018-0062/full/html
https://www.emerald.com/insight/content/doi/10.1108/JSOCM-06-2018-0062/full/html
https://www.emerald.com/insight/content/doi/10.1108/JSOCM-06-2018-0062/full/html
https://jibm.ut.ac.ir/article_55557.html?lang=en
https://jibm.ut.ac.ir/article_55557.html?lang=en
https://jibm.ut.ac.ir/article_55557.html?lang=en
https://jibm.ut.ac.ir/article_55557.html?lang=en
https://www.amazon.com/Social-Marketing-Rough-Guide/dp/1542585252
https://www.amazon.com/Social-Marketing-Rough-Guide/dp/1542585252
https://pdfs.semanticscholar.org/3d29/f81b307530747fd32982738ed249cd13855f.pdf
https://pdfs.semanticscholar.org/3d29/f81b307530747fd32982738ed249cd13855f.pdf
https://pdfs.semanticscholar.org/3d29/f81b307530747fd32982738ed249cd13855f.pdf

YAV-YV2 o YV (aly o)lods I Fee lawsli oY o)loss ¢ Ve 090 dow dolildghy (oole 4y p25

Ol 255 555 codasl I3T o8NS ¢ g lasl dlaBl ey pyoke 00l ( U5 5b s ppie 05,5 (535S (g7l (o> 591 s

Email: porhasan@gmail.com
ORCID: 0000-0001-9044-6206
Homepage: https://tabriz.iau.ir/fa/faculty/faculty-list/7

Ol aole cptuole oMl olT olKitsls o6l 5 e 008t ¢ S )3l o ke 09,5 Lokl ¢ K donS>

Email: hakimehn@yahoo.com
ORCID: 0000-0001-8848-0798
Homepage: https://iau.ir/fa/center/338/%D9%87%D8%A7%D8%AF%DB%8C-%D8%B4%D9%87%D8%B1

Oyl 5005 3035 soDasl S5 o821 (g sl ealeaBl ey pyoie SIS ¢ hato o e 05,5 bolil o conlis dio yid (AT yo

= Email: azimi_mortaza@yahoo.com
ORCID: 0000-0001-9695-5191
Homepage: https://tabriz.iau.ir/fa/faculty/faculty-list/7#

Ol T T codlaol 3T ol8ils ¢ g lasla 5 Slazdl e s ke 00Stils ¢ S )3l o ke 09,5 Jbolinl ¢ ilgud y (migo

= Email: m.rezvani@iau-astara.ac.ir
ORCID: 0000-0001-7292-2037
Homepage: https://astara.iau.ir/fa/faculty/faculty-list/2#10

HOW TO CITE THIS ARTICLE

Pourhassan, S.; Niki, H.; Honarmand Azimi, M.; Rezvani, M., (2021). Analysis of social marketing components
in the insurance industry using thematic analysis and fuzzy delphi. Iran. J. Insur. Res., 10(3): 197-216.

DOI: 10.22056/ijir.2021.03.04
URL: https://ijirirc.ac.ir/article_134536.html?lang=en

V&


https://ijir.irc.ac.ir/article_134536.html?lang=en
https://ijir.irc.ac.ir/article_134536.html?lang=en
https://ijir.irc.ac.ir/article_134536.html?lang=en
mailto:porhasan%40gmail.com?subject=
https://orcid.org/0000-0001-9044-6206
https://tabriz.iau.ir/fa/faculty/faculty-list/7
mailto:hakimehn%40yahoo.com?subject=
https://orcid.org/0000-0001-8848-0798
https://iau.ir/fa/center/338/%D9%87%D8%A7%D8%AF%DB%8C-%D8%B4%D9%87%D8%B1
mailto:azimi_mortaza%40yahoo.com?subject=
https://orcid.org/0000-0001-9695-5191
https://tabriz.iau.ir/fa/faculty/faculty-list/7#
mailto:m.rezvani%40iau-astara.ac.ir?subject=
https://orcid.org/0000-0001-7292-2037
https://astara.iau.ir/fa/faculty/faculty-list/2#10

	Analysis of social marketing components in the insurance industry using thematic analysis and fuzzy 
	Abstract
	Keywords

	واکاوی مؤلفه‌های بازاریابی اجتماعی در صنعت بیمه با استفاده از تحلیل محتوا و دلفی فازی     
	چکیده:
	:کلمات کلیدی 
	مقدمه
	مبانی نظری پژوهش  
	مروری بر پیشینۀ پژوهش  
	روش‌شناسی پژوهش 
	نتایج وبحث 
	کدگذاری باز (Open Coding) 
	کدگذاری محوری (Axial Coding) 
	کدگذاری انتخابی (Selective Coding) 
	دلفی فازی 

	جمع بندی و پیشنهادها 
	مشارکت نویسندگان 
	تشکر و قدردانی 
	تعارض منافع 
	دسترسی آزاد 
	یادداشت ناشر 
	منابع


